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~ eventually, comes back to bite them You know.

It's that feeling when the estimate you ‘provided 3 months a
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set in stone, and sealed in lead?

in the marketplace has changed in that time:
But then you receive the response: “too bad, the client signe
and we can't afford an account review, so make ith

Thanks to our ad tech—with rich databases fuII of historical media data—we're the medla
partners you want, to get you through the darkest night.

Our team of 'scaries-chasers’ wield our secret weapon, our
custom ad tech, fighting every last media zombie out there.
That, plus unparalleled planning/buying expertise,
combine to rid your campaign of all those media gremlins.

Like all crystal ball gazers, we can't really predict the future, but we sure can give you
reasonable estimates based on real data. Of course, once the sun comes up,
we double check all our data before responding to a live RFP.
Because like all great pros, we make sure that what we promise is what we deliver.

Every single time.
THE END.
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